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1. General provisions

1.

o.

This document defines the terms of the Corporate / Strategic Licence for the use of pub-
lications of the Report K series and other publications made available by the Sir Roger

Penrose Institute for Interdisciplinary Sciences.

. The Corporate / Strategic Licence is intended for large organisations, enterprises, funds,

public administration, strategic institutions, international organisations, research and de-
velopment units, infrastructure entities, management teams, analytical structures, strategy
departments, risk departments, security units, capital groups and other entities requiring
extended, strategic or multi-user access to the Institute’s publications.

The Corporate / Strategic Licence may include the use of publications by more than 10
users, use by multiple organisational units, use within one organisation with a complex
structure, or use within a scope individually agreed with the Institute.

The Corporate / Strategic Licence may apply in particular to:
a) a single regular volume of the Report K" series,
b) a single special volume of the Report K" series,
c¢) an analytical monograph published by the Institute,

d) a methodological report,

@

) a digital publication in PDF format or another electronic format,
f) a printed publication,

) a Corporate package,

o

h) a Strategic package,

i) an extended access package,

)
j) an individually priced subscription to the Report K" series,
)

k) reports, analyses or studies prepared on request, if a separate agreement so provides.

Purchasing a publication, obtaining access to a publication, accepting an offer or con-
cluding an agreement in the Corporate / Strategic variant constitutes acceptance of these
licence terms, unless the parties expressly agree otherwise in a separate agreement, indi-

vidual offer or licence document.

The Corporate / Strategic Licence does not transfer to the Licensee any economic copy-
rights to the publication or any intellectual property rights to the methodology, analytical
structure, models, concepts, forecasts, charts, tables, diagrams, studies or other elements
of the publication protected by law.

The Corporate / Strategic Licence is non-exclusive, non-transferable, non-sublicensable
and limited to the scope expressly defined in this document, the offer description, an
individual agreement or a decision of the Institute.



8.

The Corporate / Strategic Licence does not include the right to publicly disseminate
publications, sell copies, make publications available outside the Licensee’s organisation,
publish reports on the Internet or use them as an open digital resource, unless separate
written consent of the Institute expressly provides otherwise.

The detailed scope of the Corporate / Strategic Licence, including the number of users,
organisational scope, duration of access, form of access, possibility of use in dependent
units or branches, and technical terms, may be determined individually.

2. Definitions

For the purposes of this document, the following terms shall have the meanings set out below:

1.

2.

10.

Institute — the Sir Roger Penrose Institute for Interdisciplinary Sciences.

Licensee — an enterprise, capital group, fund, public institution, international organi-
sation, university, research unit, think-tank, public administration, strategic unit, non-
governmental organisation, infrastructure entity or other entity that has purchased a pub-

lication or obtained access to a publication under the Corporate / Strategic Licence.

Publication — any volume, report, monograph, analysis, methodological note, digital
file, printed edition, additional material or other work made available by the Institute, in

particular within the Report K™ series.

Report K™ — a series of specialised analytical publications of the Institute devoted to sys-
temic analysis of technology, civilisation, social, economic, political, scientific and strategic

processes, and complex transformational phenomena.

. Corporate / Strategic Licence — an extended licence intended for entities requiring

multi-user, corporate, strategic, institutional or individually agreed scope of use of publi-

cations.

Authorised user — a natural person indicated by the Licensee or falling within the
organisational and user scope defined in the offer, agreement or licence document as a

person authorised to use the publication.

Organisational scope — a defined part of the Licensee’s structure covered by the licence,
in particular a division, department, team, analytical unit, strategic unit, research unit,
project group, branch, subsidiary or another unit indicated in the offer or agreement.

User limit — the maximum number of natural persons authorised to use the publication

under the Corporate / Strategic Licence, if such a limit has been specified.

Strategic access — access to publications granted for the purpose of conducting strategic,
managerial, decision-making, institutional, regulatory, investment, technological, security,

risk or long-term planning analyses.

Corporate access — access to publications granted to an organisation, enterprise, capital
group, fund or other collective entity within the scope defined by the Institute.



11.

12.

13.

14.

15.
16.

17.

18.

19.

20.

Corporate Package — an access package to the Institute’s publications intended for busi-
ness entities or organisations using publications in analytical, strategic, research, manage-

rial, technological or decision-making activities.

Strategic Package — an access package to the Institute’s publications intended for entities
requiring in-depth access to systemic analyses, forecasts, special reports, strategic materials
or publications of high decision-making value.

. * . . .
Regular volume — a recurring volume of the Report K™ series, covering a specific area

of systemic analysis and published in accordance with the Institute’s publishing rhythm.

Special volume — a publication of the Report K" series devoted to a particular problem,

event, systemic threshold, strategic situation or topic requiring separate analysis.
Digital file — a publication made available in electronic form, in particular as a PDF file.
Printed edition — a physical copy of a publication made available in printed form.

Redistribution — any transfer, sending, sharing, publication, copying, placement, sale,
resale, exchange or dissemination of a publication or a substantial part thereof beyond the
scope of the Corporate / Strategic Licence.

External access — any access to a publication by persons outside the Licensee’s organ-
isational scope, in particular by clients, contractors, subcontractors, service recipients,
users of online platforms, training participants, students, external partners or other third
parties.

Material substituting the publication — material which, through the scope of its
summary, discussion, reconstruction of structure, presentation of data, models, tables,
forecasts, conclusions or argumentation, enables the recipient to obtain, to a substantial
extent, the content, informational value or analytical value of the publication without
purchasing it.

Third party — any person who is not an Authorised user and does not fall within the
scope of the Corporate / Strategic Licence.

Scope of the Corporate / Strategic Licence

. The Corporate / Strategic Licence authorises the Licensee to use publications within the

scope defined in this document, the offer description, the order, an individual agreement

or a licence document.

. The Corporate / Strategic Licence may include in particular:

a) access for a specified number of Authorised users,

b) access for specified divisions, departments or organisational units,

d

c) access for selected branches or organisational units,
) access for analytical, strategic, management or research teams,

e) access to regular volumes of the Report K" series,



access to selected special volumes of the Report K™ series,

access to publication packages,

)
)

h) access to digital publications,
) access to printed publications,
)

access to publications through the Institute’s digital reading room or another con-

trolled technical system,
k) preferential terms for purchasing additional publications,
1) other rights expressly defined by the Institute.

The Corporate / Strategic Licence authorises the use of publications as a source of knowl-
edge, analysis, context, research inspiration, strategic material, decision-support material,

material supporting risk management or material supporting long-term planning.

The Corporate / Strategic Licence may include internal use by the Licensee, but it does
not automatically include the right to provide publications to clients, contractors, external

partners, subcontractors, service recipients or the public.

The Corporate / Strategic Licence does not automatically include the right to publish all
or substantial parts of publications in the Licensee’s own reports, commercial materials,
offers, client presentations, advisory products, training sessions or knowledge bases, unless

the Institute expressly grants such a right.

If the Licensee wishes to use a publication in a product, service, client report, investment
material, commercial analysis, knowledge platform or decision-making tool made available
outside its own organisation, separate consent of the Institute or a separate extended

licence is required.

Organisational scope and Authorised users

The Licensee should use publications only within the organisational scope indicated in the

offer, agreement or licence document.

If the Corporate / Strategic Licence specifies a user limit, the Licensee is obliged to comply
with that limit.

If the Corporate / Strategic Licence specifies an organisational scope, the Licensee may not
extend the use of publications to other units, branches, subsidiaries, departments, teams

or affiliated entities without the consent of the Institute.

If the Licensee operates as a capital group, holding, federation, network of entities, multi-
branch structure or multi-level organisation, the licence covers only those entities or units

that have been expressly indicated in the offer or agreement.

. The Licensee may be required to indicate a list of Authorised users, in particular in the case

of digital publications, access through a digital reading room, user accounts or individual

marking of copies.



6. If the Institute does not require an individual list of Authorised users, the Licensee should

internally control that the use of publications does not exceed the scope of the licence.

7. The Licensee may not use rotational access to publications in order to circumvent the user

limit, organisational scope or licence price.

8. If access needs to be extended to additional users, organisational units, subsidiaries,
branches or external partners, the Licensee should obtain the Institute’s consent and pur-

chase the appropriate licence extension.

5. Permitted internal use

1. Under the Corporate / Strategic Licence, publications may be used by Authorised users
within the scope related to the Licensee’s activity and the purpose of purchasing the

licence.
2. Permitted internal use includes in particular:
a) reading publications by Authorised users,

b) analysing the content of publications,

Q.

preparing internal notes,

)
)
c¢) discussing publications within teams covered by the licence,
)
e)

using publications as a source of knowledge in analytical, strategic, research, man-

agerial, decision-making, technological, regulatory or advisory work,
f) quoting short excerpts from publications with source attribution,

g) referring to the theses, concepts, models or conclusions of publications with clear
source attribution,

h) using publications as one of the sources for internal analyses, notes, recommendations,

presentations, internal reports or decision documents,
i) storing publications in a secured digital resource accessible only to Authorised users,

j) keeping one backup copy of a digital file, provided that this copy is not made available

to unauthorised persons.

3. The Licensee may use conclusions from publications in internal work, provided that this
does not lead to the dissemination of substantial parts of publications beyond the scope

of the licence.

4. The Licensee may refer to a publication as a source in documents, analyses, notes, stud-
ies or its own materials, provided that the scope of quotation and discussion does not

substitute the source publication.

5. The Licensee may not create internal studies, summaries, presentations or knowledge bases
that, to a substantial extent, substitute the purchase of publications by other units, affili-
ated entities or persons not covered by the licence.



6. Strategic and decision-making use

1.

The Corporate / Strategic Licence may include the use of publications as supporting
material in strategic, decision-making, analytical, managerial, technological, investment,

regulatory or risk-assessment processes.

. Strategic use may include in particular:

a) analysis of long-term technological trends,

b

assessment of systemic risk,

c) analysis of the stability of social, economic, technological or political processes,

d

monitoring weak signals,

D

f) preparing development scenarios,

assessing regulatory or geopolitical consequences,

o

)
)
)
)
) preparing internal recommendations,
)
)
h)

supporting the work of strategy, risk, analysis, security, innovation or research and

development departments.

The Institute’s publications are analytical, informational and research materials. They do
not constitute legal, financial, investment, business, tax, organisational or strategic advice
within the meaning of professional, contractual or institutional advisory services.

Decisions made by the Licensee on the basis of publications or with reference to publica-
tions are made at the Licensee’s sole responsibility.

. The Institute is not liable for business, economic, investment, political, organisational,

technological, personnel, financial or strategic decisions made by the Licensee on the basis
of publications, unless a separate written agreement expressly provides otherwise.

7. External use and client materials

The Corporate / Strategic Licence does not automatically include the right to use publi-
cations in materials provided to clients, contractors, external partners, investors, training

participants, service recipients or the public.

. The Licensee may refer to publications as a source in external materials only within the

scope consistent with the right of quotation, the principles of proper source attribution
and the restrictions set out in this document.

The Licensee may not provide clients, contractors, external partners or other third parties
with:

a) full PDF files,
b) scans of publications,

c) full chapters,



Q.

) full tables,

) full models,

D

—h

) full diagnostic matrices,

o

) full quantitative forecasts,

h) full recommendations,

i) copies of publications,
j)

j) access to a digital reading room or user account.

4. The Licensee may not create products, reports, services, training sessions, presentations,

knowledge bases, decision-making tools or commercial materials whose primary value de-
rives from the reconstruction, summary, rewriting or appropriation of the Institute’s pub-

lications.

. If the Licensee wishes to use a publication as an element of a product, service, training

session, client report, knowledge platform, investment material, public study or commercial
analytical tool, the Licensee should obtain prior consent of the Institute or a separate

licence.

8. Quotation and use of excerpts

1.

The Corporate / Strategic Licence does not limit the right to quote publications within
the scope permitted by applicable law.

. Quotation of excerpts from publications should be carried out with respect for copyright,

academic integrity, the integrity of the author’s statement and the principles of proper
source attribution.

When quoting a publication, at least the following should be indicated:

a) the author’s full name,

o

the title of the publication,

¢) the name of the Report K series, if the publication belongs to that series,

@

the year of publication,

)
)
)
d) the name of the Institute,
)
f)

the page number or other information allowing the quoted excerpt to be identified, if
available.

It is permitted to quote short excerpts from publications for the purposes of analysis,
criticism, polemic, explanation, teaching, review, expert commentary or one’s own argu-

mentation, provided that the quotation is justified by the purpose of use.

. It is not permitted to quote, summarise or discuss publications to an extent that substitutes

the need to consult the source publication.



It is not permitted to publish substantial parts of a report, in particular full chapters,
full tables, full matrices, full models, full forecasts, full diagrams, full recommendations or

complete analytical structures, without prior consent of the Institute.

The Licensee and Authorised users may not present the methodology, models, thresholds,
concepts, classifications, analytical structures or conclusions developed by the Institute as

their own.

If the Licensee wishes to use a more extensive excerpt of a publication, a full table, chart,
diagram, model, matrix, report structure or another substantial part of a publication, the
Licensee should obtain prior consent of the Institute.

9. Digital publications and access systems

1.

10.

Digital publications may be made available to the Licensee in the form of digital files,
through the Institute’s digital reading room, through user accounts or through another
technical solution indicated by the Institute.

. The Institute may make the granting of the Corporate / Strategic Licence conditional

upon the use of a specified access method, in particular:
a) named user accounts,
b

terminal access,

c) the Institute’s digital reading room,

o,

@

restrictions on downloading files,
f

restrictions on printing,

restrictions on copying text,

o

)
)
)
) individually marked PDF files,
)
)
)
)

h) another technical solution protecting the publication.

The Licensee may not independently create a repository, PDF database, digital library,
intranet, knowledge management system or access platform for the Institute’s publications
if access to the publications could be obtained by persons outside the scope of the licence.

Placing publications in a document management system, knowledge management system,
intranet, repository, educational platform, shared folder or cloud resource requires ensuring
that access is available only to Authorised users covered by the licence.

. If the technical method of use does not allow access to be effectively limited to Authorised

users, the Licensee should apply another method of storage or obtain separate consent of
the Institute.

Digital copy markings

. Digital publications may be individually marked, including with the Licensee’s data, Au-

thorised users’ data, order number, licence type, purchase date, access scope, user limit,



2.

3.

11.

12.

organisational scope or other markings enabling the copy to be identified.
Digital copy markings may be visible or technical in nature.
Markings may serve in particular:

a) copyright protection,
b) prevention of unauthorised distribution,

d

)
)

¢) identification of the source of a licence breach,
) verification of the scope of the licence granted,
)

e) protection of the Institute’s legal interests.

Removing, modifying, obscuring, circumventing or hindering the reading of digital copy
markings is prohibited.

. The Licensee may not remove metadata, watermarks, licence markings, copy numbers or

other safeguards of the publication.

A change in the technical method of making the publication available does not extend the
scope of the Corporate / Strategic Licence.

Printed editions

. A printed edition covered by the Corporate / Strategic Licence may be used by the Li-

censee within the organisational and user scope defined in the offer, agreement or licence

document.

. Purchasing a printed edition does not grant the right to scan the publication, digitise the

publication, create electronic copies or disseminate the content of the publication, unless
separate consent of the Institute expressly provides otherwise.

The Licensee may store printed copies in designated organisational units, divisions, de-
partments or internal resources covered by the licence.

. The Licensee may not make multiple printed copies of publications on the basis of one

printed copy.

. A printed edition purchased under the Corporate / Strategic Licence is not automatically

a library or academic copy, unless the Institute expressly decides otherwise.

Placing a printed copy in a library, reading room, archive or another place of shared use by
an unspecified number of persons may require an appropriate Library Licence or separate
consent of the Institute.

Premium / Strategic Packages

. Premium / Strategic Packages may constitute a special form of the Corporate / Strategic

Licence or may be combined with it, if the offer description so provides.

10



2.

13.

The Premium / Strategic Package primarily defines the scope of access to publications,
in particular the number of regular volumes, special volumes, additional publications or

other materials covered by the package.

The scope of use of publications under the Premium / Strategic Package depends on the
relevant user licence, in particular on whether the package was purchased in the individual,

expert, institutional, team, corporate or strategic variant.

The Premium / Strategic Package in the Corporate / Strategic variant may include in

particular:
a) regular volumes of the Report K" series,

b) up to 3 special volumes actually published during the term of the package, if the offer
description so provides,

preferential terms for purchasing additional special volumes,

)

d) access for a specified number of users,
) access for specified organisational units,
)

digital access through the Institute’s reading room or another controlled system,

g) additional terms defined in an individual offer.

. If, during the term of the package, the Institute publishes fewer special volumes than the

maximum limit provided for in the package, the Licensee receives access to the special
volumes actually published during that period, without any claim for the publication of
additional volumes, refund of part of the price or extension of the package, unless an

individual agreement provides otherwise.

If, during the term of the package, the Institute publishes more special volumes than
are covered by the package, the Licensee may purchase additional special volumes on
preferential terms if this is provided for in the offer description or an individual decision
of the Institute.

Corporate / Strategic Subscription

. The Corporate / Strategic Subscription, if provided for in the Institute’s offer, is a form

of the Corporate / Strategic Licence covering access to selected publications of the Report

K" series during a specified subscription period.

. The Corporate / Strategic Subscription may include in particular:

a) regular volumes of the Report K" series,

b) special volumes, if the offer description so provides,

d

)
)
c¢) publication packages,
) digital access,

)

e) printed access,

11



14.

15.

f) access for a specified number of users,
g) access for specified organisational units,

h) preferential terms for purchasing additional publications,

i) other elements indicated in the offer description.

The Corporate / Strategic Subscription does not automatically include dedicated reports,
analyses prepared on request, consultations, presentations, workshops, expert meetings or
individually prepared materials, unless the offer description or a separate agreement so

provides.

. A change in the price of individual volumes published after the commencement of the

subscription does not affect the scope of publications covered by a subscription already

paid for, unless the offer description provides otherwise.

. The Institute may change the prices, terms, scope or variants of future Corporate / Strate-

gic subscriptions.

Special volumes

. Special volumes of the Report K* series may be sold separately or made available under

selected packages, if the description of a given package so provides.

. The Corporate / Strategic Licence for a special volume covers use within the scope defined

in the offer description, agreement or individual decision of the Institute.

Purchasing a special volume under the Corporate / Strategic Licence does not grant the
right to publicly make the volume available, redistribute it, sell copies, make the PDF
file available beyond the scope of the licence or create electronic copies beyond the scope
agreed with the Institute.

If the Licensee purchases a special volume on preferential terms as a subscriber or package
participant, the scope of the licence remains the same as under the Corporate / Strategic

Licence, unless the Institute expressly decides otherwise.

. Special volumes may have a separate price, separate availability scope, separate sales terms

or separate licence restrictions if this follows from the nature of the publication.

Dedicated reports and analyses prepared on request

. Dedicated reports, analyses prepared on request, special studies, expert presentations,

consultations, workshops or other materials prepared individually for the Licensee require
a separate offer or agreement.

. This Corporate / Strategic Licence does not automatically define rights to dedicated re-

ports or analyses prepared on request, unless a separate offer or agreement expressly refers
to this document.

12



3. The scope of rights to a dedicated report may include rules different from the scope of
rights to standard publications of the Report K* series, if this is expressly defined in the

agreement.

4. In the absence of different contractual provisions, a dedicated report prepared by the
Institute remains protected by copyright, and the Licensee obtains only the right to use it
within the scope indicated in the offer or agreement.

5. A separate agreement may define in particular:
a) the scope of use of the dedicated report,
b) the right or lack of right to publish the report,
c) the right or lack of right to provide the report to third-party entities,

d) confidentiality rules,

)

) authorship attribution rules,
f) quotation rules,

) data-use rules,

o

h) licence duration,

i) limitations of liability,

)
j)

other terms agreed by the parties.

16. Confidentiality and organisationally sensitive information

1. The Corporate / Strategic Licence may concern publications used in the Licensee’s decision-
making, strategic or analytical processes; however, standard publications of the Report K"
series are not prepared as the Licensee’s confidential documents, unless a separate agree-
ment provides otherwise.

2. If, as part of separate cooperation, the Licensee provides the Institute with confidential
information, the terms of its protection should be defined in a separate agreement, confi-
dentiality agreement or order.

3. The Licensee may not designate a standard publication of the Institute as its own confi-
dential document in a manner that would hinder the Institute’s further sale, publication,
distribution or use of that publication.

4. The Licensee may not remove from the publication information about the author, Institute,
series, copyrights, licence, ISBN, DOI or other publishing markings.

17. Prohibitions and restrictions

1. Under the Corporate / Strategic Licence, the following in particular is prohibited:

a) making publications available to persons outside the scope of the licence,

13



b) providing PDF files to clients, contractors, external partners or third parties,

¢) making publications available to the entire organisation if the licence covers only
selected units or users,

d) making publications available to subsidiaries, branches or affiliated entities if they
have not been covered by the licence,

e) placing publications in open repositories,

f) placing publications in institutional repositories accessible beyond the scope of the

licence,

g) placing publications in an intranet accessible to persons outside the scope of the

licence,

h) placing publications in knowledge management systems accessible beyond the scope
of the licence,

i) enabling unauthorised persons to download publications,

j) scanning a printed edition in order to create a digital organisational copy without the
consent of the Institute,

creating multiple digital or printed copies beyond the scope of the licence,
selling copies of publications,
reselling a digital publication,

)
)
)
n) removing markings from the digital copy,
) circumventing technical safeguards,

)

using publications to train artificial intelligence models, automated content-processing
systems or commercial databases without separate consent of the Institute,

q) creating summaries, studies, presentations or materials that substantially substitute
the purchase of publications,

r) using publications in a manner that infringes the good name of the Institute, the
author or the integrity of the publication,

s) presenting the methodology, models, structures, forecasts or conclusions of the Insti-

tute as one’s own.

2. It is prohibited to use the Corporate / Strategic Licence as apparent limited access while
the publication is in fact used by a broader organisational scope than covered by the

licence.

3. It is prohibited to use publications as the basis of a commercial advisory, training, ana-
lytical, investment or technological product in a manner that substitutes the Institute’s
publication without separate consent of the Institute.

14



18.

19.

. In case of doubt as to whether a planned manner of use falls within the scope of the

Corporate / Strategic Licence, the Licensee should contact the Institute before commencing

such use.

Relationship to other licences

. The Corporate / Strategic Licence is an extended licence and may include a scope exceed-

ing the Individual, Expert, Institutional Single-Copy, Team / Departmental, Library or
Academic / Teaching Licence.

. However, if the use of a publication corresponds only to the scope of another licence, the

Institute may indicate a more appropriate type of licence.

If the publication is to be made available in a library, reading room, library catalogue or
library resource, the Library Licence or a separate library module within the Corporate /
Strategic Licence may be appropriate.

If the publication is to be used in teaching, classes, seminars, academic courses or educa-
tional systems, the Academic / Teaching Licence or a separate academic module within
the Corporate / Strategic Licence may be appropriate.

. If the publication is to be used by a specific team of up to 3, up to 5 or up to 10 users,

the Team / Departmental Licence may be appropriate.

If the Licensee is unsure which licence is appropriate for the planned manner of use, the
Licensee should contact the Institute before purchasing or before commencing use beyond
the current scope of the licence.

Breach of licence

. A breach of the Corporate / Strategic Licence is any use of publications beyond the scope

defined in this document, the offer description, licence document or individual agreement.

. A breach of the licence includes in particular:

a) making a publication available to an unauthorised person,

b) exceeding the user limit,

c¢) exceeding the organisational scope of the licence,

)
)
)
)

(oW

providing a publication to a subsidiary, branch, partner or client not covered by the

licence,

e) placing a publication in a repository, intranet, team resource or system accessible to
persons outside the scope of the licence,

f) making a publication available on the Internet,
g) removing markings from the digital copy,

h) circumventing technical safeguards,

15



i) using a publication in a manner appropriate for a broader licence without obtaining

such a licence,
j) disseminating substantial parts of a publication,

k) presenting the methodology, models, structures or conclusions of the Institute as one’s

own,

1) using a publication to train artificial intelligence models or create databases without
the consent of the Institute,

m) creating material that substitutes the publication,

n) using a publication as a hidden source of a commercial product without source attri-
bution,

o) breaching the terms of digital access or a technical security system.

3. In the event of a breach of the Corporate / Strategic Licence, the Institute may in partic-
ular:

a) revoke access to digital publications,

b) block access to user accounts or the digital reading room, if such a technical solution

is used,

c) refuse to sell further publications,

(oW

) refuse participation in support programmes,

D

) refuse to grant further licences,
f) demand the purchase of the appropriate extended licence,
g) demand an additional payment corresponding to the actual scope of use,

h) terminate the agreement or revoke the licence to the extent permitted by law,

i) pursue copyright protection,

)

j) seek damages or other claims provided for by law.

4. Revocation of access due to a breach of the licence does not create an obligation to refund
the price of the publication, subscription price, package price or any other fees paid by the

Licensee.

5. The Institute may call upon the Licensee to cease the breach, provide explanations, indicate
the source of the breach, confirm the removal of unauthorised copies of the publication or
regularise the scope of the licence.

6. Failure by the Licensee to respond to the Institute’s notice may be regarded as a circum-
stance aggravating the breach of the licence.

16



20.

1.

21.

22.

Liability of the Licensee

The Licensee is responsible for the manner of using publications covered by the Corporate

/ Strategic Licence.

. The Licensee should secure digital files, printed copies, user accounts, access credentials

and storage systems against unauthorised use.

The Licensee is responsible for complying with the user limit, organisational scope and

technical access terms.

The Licensee is responsible for the actions of Authorised users in the scope of using pub-

lications.

The Licensee is responsible for making publications available to third parties if this oc-
curred as a result of an act, omission, negligence or improper safeguarding of publications
by the Licensee, its employees, associates, representatives, users or persons acting on its
behalf.

The Licensee should promptly inform the Institute of the loss of a file, unauthorised access,
suspected licence breach or disclosure of a publication to third parties.

The Licensee is not liable for breaches resulting solely from causes attributable to the
Institute or from actions of third parties over whom the Licensee had no control, provided
that the Licensee exercised due care in safeguarding the publication.

Amendment of licence terms

The Institute may amend these licence terms, in particular in the event of changes in law,
changes in the method of distribution of publications, launch of a digital reading room,
changes in technical safeguards, changes in the licence structure or the need to clarify the
rules for using publications.

The amended licence terms apply to publications purchased after the date of entry into
force of the new terms, unless applicable law or the offer description provides otherwise.

In the case of subscriptions or packages active on the date of amendment of the terms, the
new terms may apply to volumes made available after the date of amendment, provided
that this does not infringe the Licensee’s acquired rights to publications already made

available.

. The current version of the licence terms is published on the Institute’s website or made

available together with the publication.

Final provisions

. In matters not regulated by this document, applicable law and the relevant regulations of

the Institute shall apply.
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. If any provision of these terms proves invalid, ineffective or impossible to perform, this

shall not affect the validity of the remaining provisions.

. In the event of any discrepancy between this document and an individual agreement con-

cluded with the Licensee, the provisions of the individual agreement shall prevail.

. In the event of any discrepancy between this document and the description of a specific
offer, the offer description shall prevail to the extent that it grants the Licensee broader

rights or defines special access conditions.

. The Corporate / Strategic Licence applies from the moment of purchasing the publication,
obtaining access to the publication, commencing a subscription, accepting an offer or
concluding an agreement in the Corporate / Strategic variant, unless the offer description

or agreement provides otherwise.

. These licence terms enter into force on the date of their publication on the Institute’s

website.

Terms of the Corporate / Strategic Licence for publications of the Report K" series
Sir Roger Penrose Institute for Interdisciplinary Sciences

Version 0.1 — 2026
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